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Supplementary Material


Figure S1. Path analysis showing the effects of different sensory factors on meat consumption habits. Arrows show the standardized regression weights for each analysed path; black arrows indicate fixed relationships, while purple ones indicate optional paths. Values above the observed variables indicate the amount of variance explained. Circles indicate the errors in the measurement of the variables in the model. The model explains 59% of the variability of the endogenous variable.
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Figure S2. Path analysis showing the effects of different socio-economic factors on meat consumption habits. Arrows show the standardized regression weights for each analysed path; black arrows indicate fixed relationships, while purple ones indicate optional paths. Values above the observed variables indicate the amount of variance explained. Circles indicate the errors in the measurement of the variables in the model. The model explains just 7% of the variability of the endogenous variable.
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Figure S3. Path analysis showing the effects of different attitude factors on meat consumption habits. Arrows show the standardized regression weights for each analysed path; black arrows indicate fixed relationships, while purple ones indicate optional paths. Values above the observed variables indicate the amount of variance explained. Circles indicate the errors in the measurement of the variables in the model. The model explains 32% of the variability of the endogenous variable.
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Figure S4. Path analysis showing the effects of different buying behaviour factors on meat consumption habits. Arrows show the standardized regression weights for each analysed path; black arrows indicate fixed relationships, while purple ones indicate optional paths. Values above the observed variables indicate the amount of variance explained. Circles indicate the errors in the measurement of the variables in the model. The model explains 59% of the variability of the endogenous variable.
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Figure S5. Path analysis showing the effects of different knowledge factors on the interest in 3D meat. Arrows show the standardized regression weights for each analysed path; black arrows indicate fixed relationships, while purple ones indicate optional paths. Values above the observed variables indicate the amount of variance explained. Circles indicate the errors in the measurement of the variables in the model. The model explains just 5% of the variability of the endogenous variable.
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Figure S6. Path analysis showing the effects of different decision-making factors on the interest in 3D meat. Arrows show the standardized regression weights for each analysed path; black arrows indicate fixed relationships, while purple ones indicate optional paths. Values above the observed variables indicate the amount of variance explained. Circles indicate the errors in the measurement of the variables in the model. The model explains 42% of the variability of the endogenous variable.
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Figure S7. Path analysis showing the effects of different willingness factors on the interest in 3D meat. Arrows show the standardized regression weights for each analysed path; black arrows indicate fixed relationships, while purple ones indicate optional paths. Values above the observed variables indicate the amount of variance explained. Circles indicate the errors in the measurement of the variables in the model. The model explains 38% of the variability of the endogenous variable.
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Figure S8. Path analysis showing the effects of different sensory factors on the interest in 3D meat. Arrows show the standardized regression weights for each analysed path; black arrows indicate fixed relationships, while purple ones indicate optional paths. Values above the observed variables indicate the amount of variance explained. Circles indicate the errors in the measurement of the variables in the model. The model explains just 6% of the variability of the endogenous variable.
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Figure S9. Path analysis showing the effects of different socio-economic factors on the interest in 3D meat. Arrows show the standardized regression weights for each analysed path; black arrows indicate fixed relationships, while purple ones indicate optional paths. Values above the observed variables indicate the amount of variance explained. Circles indicate the errors in the measurement of the variables in the model. The model explains just 5% of the variability of the endogenous variable.
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Figure S10. Design of the path analysis shown in Figure 1. Black arrows indicate fixed relationships, while purple ones indicate optional paths. 
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Figure S11. Design of the path analysis shown in Figure 2. Black arrows indicate fixed relationships, while purple ones indicate optional paths. [image: A diagram of a diagram
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